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Office of Campaign Finance
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Telephone: 202-671-0547

The mission of the Office of Campaign Finance (OCF) is to regulate
and provide public disclosure of the conduct, activities, and
financial operations of candidates, political committees, political
action committees, independent expenditure committees, and
constituent service and statehood fund programs to ensure public
trust in the integrity of the election process and government service.

Summary of Services
The Office of Campaign Finance processes and facilitates the public disclosure of financial reports, which
are required by law to be filed with the OCF; performs desk reviews and develops statistical reports and
summaries of the financial reports; encourages voluntary compliance by providing information and
guidance on the application of the District of Columbia Campaign Finance Act of 2011 (the Act), as
amended, through educational seminars, interpretative opinions, and the OCF website; and enforces the
Act through the conduct of audits, investigations, and the informal hearing process.

The agency’s FY 2018 proposed budget is presented in the following tables:



Table CJ0-2

Table CJ0-3



Table CJ0-4

Program Description
The Office of Campaign Finance operates through the following 2 programs:

Oversight Support Services – provides desk analysis reviews, investigations, hearings, field audits,
statistical reports, recommendations, and summaries of all financial reports submitted by candidates,
political committees, political action committees, independent expenditure committees, and constituent
service and statehood fund programs that focus efforts on ensuring accurate reporting and full disclosure,
pursuant to the Campaign Finance Laws, so that the public is well informed and confident in the integrity
of the electoral process and government services. The program also provides public information and
educational seminars.



This program contains the following 3 activities:

• Public Information and Record Management – provides public information and educational
seminars, registers candidates and committees, receives electronically-submitted financial reports,
enters financial reports received by hard copy, and compiles summary contribution and expenditure
information for publication at the OCF website, so that the public is well informed and confident in
the integrity of the electoral process and government service;

• Report Analysis and Audit Division – provides desk analysis reviews, field audits, statistical
reports, and summaries of all financial reports submitted by candidates, committees, and constituent
service and statehood fund programs that focus efforts on ensuring accurate reporting and full
disclosure, pursuant to the Campaign Finance Laws; and

• Office of the General Counsel – provides enforcement by conducting investigations and hearings,
and issuing recommendations for decisions on charges of violations of the Campaign Finance Act.
The Office of the General Counsel drafts regulations and interpretive opinions that focus efforts on
promoting voluntary compliance with the Campaign Finance Act.

Agency Management – provides for administrative support and the required tools to achieve operational
and programmatic results. This program is standard for all agencies using performance-based budgeting.

Program Structure Change
The Office of Campaign Finance has no program structure changes in the FY 2018 proposed budget.

Table CJ0-5

FY 2018 Proposed Budget Changes
The Office of Campaign Finance’s (OCF) proposed FY 2018 gross budget is $2,908,335, which
represents a 2.6 percent increase over its FY 2017 approved gross budget of $2,833,463. The budget is
comprised entirely of Local funds.



Current Services Funding Level
The Current Services Funding Level (CSFL) is a Local funds ONLY representation of the true cost of
operating District agencies, before consideration of policy decisions. The CSFL reflects changes from the
FY 2017 approved budget across multiple programs, and it estimates how much it would cost an agency
to continue its current programs and operations into the following fiscal year. The FY 2018 CSFL
adjustments to the FY 2017 Local funds budget are described in table 5 of this agency's budget chapter.
Please see the CSFL Development section within Volume 1: Executive Summary for more information
regarding the methodology used and components that comprise the CSFL.

OCF’s FY 2018 CSFL budget is $2,803,907, which represents an $29,556, or a 1.0 percent decrease
from the FY 2017 approved Local funds budget of $2,833,463.

CSFL Assumptions
The FY 2018 CSFL calculated for OCF included adjustment entries that are not described in detail on
table 5. These adjustments include a decrease of $2,068 in personal services to account for Fringe Benefit
costs based on trend and comparative analyses, and an increase of $1,402 in nonpersonal services based
on the Consumer Price Index factor of 2.5 percent.

CSFL funding for OCF include a reduction of $41,358 to account for the removal of one-time funding
appropriated in FY 2017 for Information Technology to support various technology updates.
Additionally, an increase of $12,468 for the Fixed Costs Inflation Factor, to account for fixed costs
estimates for Fleet services.

Agency Budget Submission
Increase: OCF’s proposed budget includes an increase of $48,048 to personal services across multiple
programs to support projected salary steps and Fringe Benefit costs. This adjustment includes increases of
$34,292 in the Oversight Support Services program and $13,756 in the Agency Management program.

Decrease: OCF’s budget proposal reflects a net reduction of $48,048 in nonpersonal services, primarily
in Other Services and Charges, across multiple programs, to offset the increase in personal services.

Mayor’s Proposed Budget
Enhance: The Office of Campaign Finance proposes an increase of $104,428, to support the Office of the
Chief Technology Officer (OCTO) and the District of Columbia Department of Human Resources
(DCHR) assessments, Data Net, Court reporting, and employee training.

District’s Proposed Budget
No Change: The Office of Campaign Finance's budget proposal reflects no change from the Mayor’s
proposed budget to the District’s proposed budget.



Agency Performance Plan
Office of Campaign Finance (OCF) has the following strategic objectives for FY 2018:
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(Continued on next page)





Total number of mandatory training 
conferences conducted



Performance Plan Endnotes

*For more information about the new structure and components of FY 2018 draft performance plans, please see the FY 2018 Proposed Budget and Financial Plan,
Volume 1,Appendix E.

**"Create and maintain a highly efficient, transparent and responsive District government" is a new Strategic Objective this year required for all agencies.

***Key Performance Indicators that are new may not have historical data and may only have FY 2018 targets.


